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Digital Evangelist

Ali Johnson
• Husband and father

• Digital learner 

• Church leader

• Trustee at AWC and CEA

• Digital Evangelist

• Award Winner - by accident

• Tech optimist 
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Opener 
Best thing about your phone?


Where do you see technology in 
scripture?









Gen Z Explained: The Art of Living In A 
Digital Age, R Katz, S Ogilvie, J Shaw, & L 
Woodhead 

The Social Media Gospel, Meredith Gould  

The Happiness Effect, Donna Freitas,  

Online Mission and Ministry, Pam Smith 

Ethnography for the Internet: Embedded, 
Embodied and Everyday, Christine Hine  

The Medium is the Massage: An Inventory 
of Effects, Marshall Mcluhan

BOOKS



https://careynieuwhof.com/ 

https://churchcommunications.com/ 

https://www.youtube.com/c/
ProChurchTools 

https://www.strongernetwork.com/ 

BLOGS/YT/PODCASTS

















“In a world of 
smartphones, smart 

homes, smart watches, 
smart lights and smart 
cars, the Church has 

found itself outsmarted.”



Speak the digital language of computers, 
video games, and the Internet  

Like to receive information really fast  

Prefer graphics before text  

Function best when networked  

Thrive on instant gratification and frequent 
rewards  

Prefer games to “serious” work

DIGITAL IMMIGRANTS 
Turn to the Internet for information second 
rather than first  

Read the manual for a program, rather than 
allowing the program to teach them how to 
use it  

Print out a document on the computer to 
edit or read it  

Show people a website rather than sending 
them the URL  

DIGITAL NATIVES 



“that we do not necessarily think of 
going online as a discrete form of 
experience but we instead often 
experience being online as an 
extension of other embodied ways 
of being and acting in the world.” 

Christine Hine 



Are we present to one  
another online? 



What are you best 
experiences online? 



NOT BROADCAST 
ONLINE



INNOVATION IS 
KING



W

What do you need to say?
Message

COMMUNICATION

Who do you need to reach?
Market

Where can you find them?
Media

When is it best to find them?
Moment



VALUES
Are the foundations of 
why you do what you 
do.

VISION
Is a picture of a 
preferred future.



SOME EXAMPLES 

HOPE AND ANCHOR -  

CHRISTAINITY.ORG.UK 

STORY PROJECT  

NATWIVITY  


