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Gen Z Explained: The Art of Living In A
Digital Age, R Katz, S Ogilvie, J Shaw, & L
Woodhead

The Social Media Gospel, Meredith Gould
The Happiness Effect, Donna Freitas,

Online Mission and Ministry, Pam Smith

Ethnography for the Internet: Embedded,
Embodied and Everyday, Christine Hine

The Medium is the Massage: An Inventory
of Effects, Marshall Mcluhan




BILO /PODGCASTS

https://careynieuwhof.com/

https://churchcommunications.com/

https://www.youtube.com/c/
ProChurchTools

https://www.strongernetwork.com/
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Top Uses of the Internet (2022)

Finding information

Staying in touch with friends and family
Keeping up-to-date with news and events
Watching videos, TV shows, or mavies
Researching how to do things

Finding new ideas or inspiration
Researching products and brands
Accessing and listening to music

Filling up spare time and general browsing

Education and study-related purposes

Source: DataReportal.com
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IT\\W ESSENTIAL DIGITAL HEADLINES AL o4

20 3 OVERVIEW OF THE ADOFTION AND USE OF CONMNECTED DEVICES AND SERVICES

GLODAL OVIRVIE'W

TOTAL UNIQUE MOEBILE INTERNET

ACTIVE SOCIAL
POPULATICN PHONE USERS

USERS MEDIA USERS

8.01 5.44 5.16 4.76

BILLION BILLION BILLION BILLION
URBANISATION vs. POPULATION

vs. POPULATION vs. FOPULATION

57.2% 68.0% 64.4% 59.4%

SOURCES: JHITED MAT ONS; GOVERNMAENT GODIES; Govia NTRUGEMCE ITU, WORE DANE. CUROSTATL CNMHIC; ARJIL TARAAL & KEANTAR; CLA \WORLD FACTEDC § COMIANY ADVERT 5 ING 2250 0RCES AMD we
=ASNINGS REPORT S QCDH; BELARESEARCH CENIER; KER OS5 ANALYSI5. ADVESORY: SOOAE MEDLA LSERE MAY NOT REPSECENT LMNBGUE INENY DAL COMPARABILITY SIGNIHCANT fEVISKING 10 SOURCE

o DATA THTIUD NG COMPREHENSIVE REVISICNE TO POPLILATION DATA. FISLUIRES ARE NOT COMPARAZLE VW' T "REVIOLUS BEFPORTS. ALL FIGARES LISE THE LATEST ANVAILADLE DATA ALT 5OmME SOURCE CATA MAY are (O) Me'twater
NOT HAVE BECH LPCATED INTHE PAST TEAR. SEE NOTES ON DATA FCOR TULL DETAILS



DIGITAL GROWTH '*';ﬂ'

CHANGE IN THE USE OF CONNECTED DEVICES AND SERVICES OVER TIME

GLODAL OVERVIEW

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHOMNE USERS USERS MEDIA USERS

+0.8% +3.2% +1.9% +3.0%

YEAR-ON-YZAR CHANGE YEAR-CN-YEAR CHANGE YEAR-CN-YEAR CHANGE YEAR-ON-YEAR CHANGE

+67 MILLION +168 MILLION +98 MILLION +137 MILLION

CATA INCLUDING COMPREHENSIVE REVIEIONS TO FOPULATION DATA FIGURES ARE NCT COMPARAGLE WITH PREVICLS REFCATS. ALL AGURES LISE THE LATEST AVAILAME JATA, BUT SQME SOURCE DATA MAY al“e. (O) MeltWOtEI’
T HAYE BEEN JPDWED IN THE PAST YEAR, SEENOTESONDATA TOR TULL DETA LS SOCICll

SQURCES: U TED RATONE: GOVERMNMENT BODIES; GSMMA INTELHGENCE: ITLL WORLD BANE ELSOSTAT TNMNC AR TAMAL & KANTAT CA \WESLD MCTROOK: COMPANY ADVERT SING $2SOURCES AND
o EANIMNEGS SEPOATS: OT0M: RETA REREAXT M TEMTER: VEPICS abh.aly SIS ADVISORY: SCTILAL MAEDLA L SERS AMAY NOT REPRESERT UNISLE INDIV DU~ S COMPARABILITY: SIGH FICANT REVISISNETO SCURCE



TOTAL
NTERNET
USERS

5.16

BILLION

AVERAGE DAILY TIME
SPENT USING THE INTZRNET
BY FACH INTERNET USER

6H 37M

YOY: -4,8% (-20M)

INTERINET USERS AS
A FERCENTAGE OF

TOTAL POPULATION

64.4%

YOY: +1.1% (+70 BPS)

PERCENTAGE OF USERS
ACCESSING THE INTERNET
V1A MOBILE DEVICES

92.3%

YOY: +0.2% (+20 BPS)

OVERVIEW OF INTERNET USE

ESSENTIAL INDICATORS OF INTERNET ADOPTION AND USE

YEAR-ON-YEAR CHANGE
IN THE TOTAL NUMEER
QF INTERNET LISERS

+1.9%

+98 MILLION

PERCENTAGE OF USERS
ACCESSING THE INTERNET
Via COMPUTERS AMD TABIETS

65.6%

YOY:-7.9% (-560 BPS)

PERCENTAGE OF THE
TOTAL FEMALE POPLLATIOMN

THAT USES THE INTERNET

61.6%

YOY: +1.4% (+87 BPS)

PERCENTAGE OF THE
TOTALURBAN 2OPULATICIN
THAT USES THE INTERNET

78.3%
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FERCENTAGE CF THE
TOTAL MALE POFULATION

THAT USES THE INTERNET

67.2%

YOY: +0.8% [+53 BPS)

PERCENTAGE CF THE
TOTAL RJRAL POFULATION
THAT USES THE INTERMNET

45.8%

SOURCESR: KFH O A AlYSEE: ML CEVA INTELUGENCE
AITHORMES: LNITED NATICKN
ERUEN AGE CHANG

COMPARARMITY: SOLIRTE

SLACETAT WORIE 30K SOOCIF'E ADVERTSING RESOLURIES: Cla 'WERLD FACTRCOK: CNNIC: AP KANTAR & 1AM Al LOCAL SOVERNAENT

S TIME SFENT AND SMOBIE SHARE DATA FROMA GW G 2022 SEE GWILCOM FOR VORE DETAILS NOTES: GEINCER DATA AR ORLY AVAILARLE FCPR “FERALE AND *MALL
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07: YOUTUBE

23H O9M

3H 07M

02: FACEBOCK

19H 43M

3H 57M

03: WHATSAF?

17H 20M

SH 28M

C4: INSTAGRAM

12H OOM

10H 59M

TIME SPENT USING SOCIAL MEDIA APPS o
<. r‘\ "_;.]f-" e \'. )
AVERAGE TIME PER MONTH THAT USERS SPEND USING EACH PLATFCRM'S ANDROID APP RANKED BY CUMUJLATIVE TIrAE ACRCSS AL ANDRO D USLES FART NN

GLOBAL DVETYREW

C5: TIKTOK

23H 28M

YEAR-ON-YEAR CHANGE YEAR ON YEAR CHAMGE YEARON YEAR CHANGE YEAR-CN YEAR CHANGE YEAR-ON-YEAR CHANGE
-2.3% (-32 MINS) +0.7% (+8 MINS) -6.7% (-1H 15M) +6.9% (+46 MINS) +19.7% (+3H 51M)
06: FACEBOOK MESSENGER 07: TELEGRAM 08: TWITTER 0%: LINE 1C: SNAPCHAT

3H 10M

VEAR-OIN-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ONYEAR CHANGE YEAR-ON-YEAR CHANGE VEAR-OIN-YEAR CHANGE
+5.5% (+10 MINS) +33.2% (+59 MINS) +6.7% (+21 MINS) -5.5% (-39 MINS) +7.0% (+12 MINS)

RE DETAILS. NOTE: FIGURES REPRESENT AVERAGE NIWBER OF HICURS SPENT “CR USER. FES MONTH USING EACH PLATFCREAYS SOBILE ATP ON aNDROID

SOURCE: CATA Al INTELLGENCE SEE DATA M FCR OB : 1% CRA 10 we
@ SHONES THR0UGHOUT 0272, DOES NOT IMGILCE JALA TSR THIA. HGUSE TOR NIKICK DOES RO S0 DCUNIN are
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“In a world of
smartphones, smart
homes, smart watches,
smart lights and smart
cars, the Church has
found itself outsmarted.”

Jom yscels
ot AMer ik
“nEndag rghl.



DIGITAL IMMIGRANTS

Turn to the Internet for information second
rather than first

Read the manual for a program, rather than
allowing the program to teach them how to
use it

Print out a document on the computer to
edit or read it

Show people a website rather than sending
them the URL

DIGITAL NATIVES

Speak the digital language of computers,
video games, and the Internet

Like to receive information really fast
Prefer graphics before text
Function best when networked

Thrive on instant gratification and frequent
rewards

Prefer games to “serious” work



“that we do not necessarily think of
going online as a discrete form of
experience but we instead often
experience being online as an
extension of other embodied ways
of being and acting in the world.”

Christine Hine
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Are we present to one
another online?
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COMMUNIGATION

Message
What do you need to say?

Market
Who do you need to reach?

Media
Where can you find them?

Moment
When is it best to find them?




VALUES

Are the foundations of

why you do what you
do.

VISION

|s a picture of a
preferred future.
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HOPE AND ANCHOR -
CHRISTAINITY.ORG.UK
STORY PROJECT
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